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TABINFO Asia 2009 show review
Feature: 
Tobacco: the business of pleasure
When the joy outweighs the risk
Packaging series, part I		
Regulatory challenges
Dealing with graphic warnings, declining real 
estate and other restrictions
Profile: Monopolies
Market Report: Oriental tobacco producers
Supplies: Adhesives
                       Automation & controls	 	
		

EARN TABEXPO SPACE RATE DISCOUNTS     WITH ADVERTISING IN TOBACCO REPORTER

JA
N

UA
R

Y
AP

R
IL

Feature: Electronic cigarettes
The spark the industry needs?
Profile: RYO/MYO manufacturer
Market Report: Southeast Asia 
Supplies: Cigarette makers and packers	
 	 Flavorings & casings
	
	  		

Feature:		
Cuban cigars
In from the cold?
Profile: ITC	
Market Report: Central America	
Supplies: Papers
                    Spare parts			 
	

Feature:		
Risk reduction
A dead end?
Packaging series, part III
Building a brand
Creating value with packaging
Profile: Universal Leaf
Market Report: South America
	           India
Supplies: Logistics and storage
                     Track & trace technologies	
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GTNF 2010 India preview issue
Feature: 
The fight against fakes
What works and what doesn’t?
Profile: Imperial Tobacco
Market Report:  Russia
Supplies: Security devices
                     Printing & inks

				  

The industry’s only Chinese-language 
resource guide		

Advertise your products and services to the 
vast Chinese cigarette market in the only 
annual resource guide offered in Chinese.

Published in late spring 2010.		
	

Tales from the tobacco guest house
When tobacco executives gather for a beer 
after work, the stories come thick and fast. 
One survived a plane crash, another was 
carjacked, while a third wrestled a crocodile. 
Whatever the authenticity of these 
accounts, they are part of the industry’s 
folklore. This year’s bonus issue will feature 
some of the industry’s best legends .

Published in early summer 2010 
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“The green issue”
Feature: 
Tobacco and the environment 
Does greenery make commercial sense?
Packaging series, part II		
                Out of the box
Creative ways to reduce packaging waste
Profile: PMI
Market Report: EU
Supplies: Agronomy
                     Filters 
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Feature:		
Vertical integration
The endgame of consolidation?
Packaging series, part IV
Say what?
Communicating without product descriptors
Profile: JTI
Market Report: China
Supplies: Instrumentation 
                     

Feature:		
The “good” company
Social responsibility and the bottom line
Profile: BAT
Market Report: Central Asia 
Supplies: Belts
                    Expanded tobacco

GTNF 2010 India event issue
Feature:  
Dissolvable products
Will smokeless save tobacco?
Packaging series, part V
The “runnability” challenge
Keeping up with production speeds
Profile: Smokeless manufacturer
Market Report: Indonesia
Supplies: Papers	

Feature:
Litigation
Not quite settled 
Profile:  CNTC
Market Report: United States
Supplies: Leaf processing equipment
                    Quality control

Feature:		
Security of supply
How will you get your leaf?
Packaging series, part VI
When the lights go out
Plain packaging and display bans
Profile: Cigar manufacturer
Market Report:  Japan
Supplies: 	 RYO/MYO components &
	 manufacturing

Announcing the 2010 Golden Leaf Award 
winners 
Feature:		
The innovators
Getting creative with paper, filters, flavors  
and tobacco
Profile: PM-USA
Market Report:  Africa
	           Middle East
Supplies: Reconditioned equipment

SPACE RESERVATIONS
due by the first day of the month prior to 
publication

MATERIALS  
due by the tenth day of the month prior 
to publication

DEADLINESGlobal Tobacco Industry Guide 2011	
	
Packed with contact information, person-
nel and product descriptions from more 
than 1,800 tobacco-related businesses, 
the GTIG 2011 is the “must-have” refer-
ence tool for purchasing departments all 
over the world. Also available for digital 
delivery.

Published in late September 2010.		


